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Work That Skirt: Building Your Personal Brand

You've heard it all before. “You don't get a second chance to make a first impression!” Cue nightmarish memo-
ries of your mother’s finger-wagging, nagging ways. Turns out Mom might just have been right — in a world
where impressions can be created or destroyed in the blink of an eye (or, even scarier, the click of a mouse),
you only have seconds to create a lasting impression. Whether you're attending a killer networking event or a
friendly reunion, the right impression can make the difference between a smash hit and a sorry showing. How
can you stay on someone’s radar once you've met? It's easy: put some time and attention into building a
personal brand.

“I'm not an iPod,” you insist! True, but your social life could gain a lot from Apple’s kick-butt branding. Case in
point: just a glimpse of that little white apple leaves a distilled, distinguished impression of simplicity, aesthetic
appeal, and bleeding-edge technology. How can the modern woman work Apple's marketing strategy? Sim-
ple: create your own! A distinctive personal brand will leave a sweet social aftertaste with everyone you meet.
Here's how to pin down your personal brand in no time:
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Ask yourself - who do you think you are2 Once you've answered this question, you're well on your way to a
strong personal brand. Relax, get honest, and write down a few of your qualities, values, and influences. Be
honest — do your look and aftitude jive with what's inside? If not, it's fime to match up what's inside with the
persona you project to the world. Sassy and smarte Maybe you should start rocking a more up-to-date pair
of specs. Fashionable and well-traveled? Flaunt your far-flung lifestyle and ask others about their most recent
journeys.

Do a quick confidence audit: It might seem shallow, but first impressions are formed in mere seconds. A little
confidence goes a long way — a genuine smile, eye contact, and a firm, friendly handshake will set the tone
for your interaction and make a lasting impact on everyone you meet.

What inspires you? Getting clear about what makes you fick can revolutionize your interactions with others. If
you get uncomfortable around certain subjects, your small talk will be strained and fake. Similarly, if you try to
touch on your true passions in conversation, you're sure to engage everyone you meet.

Seal the deal with a distinctive signature: Even if people don’'t remember your name, they’ll remember “the
woman who climbed Mount Everest” or "“the fabulous purple shoe lady"” forevermore.

Remember what counts: No matter how distinctive your personal brand, accept no substitutes for good old-
fashioned politeness. Prompt responses to e-mails and phone calls, handwritten thank-yous, basic conversa-
tional skills...don't ever throw the baby out with the bathwater as you define your personal brand.

Simpilicity sells: Don’t psych yourself out with visions of an impossibly fabulous makeover or a lavish new habit.
Personal branding can be as simple and inexpensive as pushing back your hair, placing a heartfelt phone call,
or just treating a new contact to a cup of coffee. Besides, the easier each small change, the more likely you
are to stick with your fabulous new stylel

Now that you’ve got a personal brand, go out and work itl Served with a big dose of confidence, your per-
sonal brand will blow social anxiety out of the water. Remember: there’s nothing like knowing you've made
an unforgettable impression (thanks, Mom!).

Erin Blakemore and Juli Dimos are creative directors of Voco Creative, a marketing and branding firm dedi-
cated to providing voice and vision to remarkable businesses. Use your voice --
go Voco at www.vococreative.com. 720-381-2460.

New You 2008 | May 04, 2008 | www.we2e.biz/expo




